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EVENT OVERVIEW & DETAILS

Overview

On Tuesday, November 13, over 1,000 guests joined Boston
magazine at the Boston Children’s Museum for the eighth annual
Taste event. In celebration of the November Top 50 Restaurants
issue, the night was host to 38 of the city’s most acclaimed chefs
sampling their finest dishes. A portion of ticket proceeds and an
on-site silent auction helped raise money for non-profit
beneficiary, The Greater Boston Food Bank.

Upon arrival to the festivities, AT&T welcomed partygoers with
warm Greek doughnuts from Gre.Co. Once inside and among the
beloved Children’s Museum exhibits, attendees relaxed in a sleek
lounge by Boston Design Center while enjoying a variety of
exquisite food offerings and beverages from Polar, Stella Artois,
Social Wines, Don Julio, Brockman’s Premium Gin, Double Cross
Vodka, Grey Goose La Vanille, Kahlaa, Virginia Distillery, and
Acqua Panna. International flavors were served up by chef
Michael Hinds from Barbados and pastry chef Eric Lanlard from
Virgin Atlantic Airlines. Kenyon Grills partnered with Chef Peter
Agostinelli of Grill 23 to bring guests a delectable grilled steak and
additional bites were provided by Dig Inn, Caviar, and Goodnow
Farms. All attendees departed the event with a special dog-friendly
treat from Polkadog Bakery.




SPONSORSHIP OVERVIEW

Print

Logo inclusion on print promotional advertisement in
September, October, and November issues of Boston
magazine

Logo inclusion, photo, and mention on the in-book recap
in the January issue of Boston magazine

Logo inclusion on marketing materials

Digital

Logo inclusion on promotional eblasts and thank you
email

Logo and link on Taste event microsite on
bostonmagazine.com

Inclusion in dynamic social media campaign
Inclusion in post-event Party Pics album on Boston
magazine Events Facebook and bostonmagazine.com

On-site

Onsite sampling and activation space
Logo inclusion on all applicable event collateral




SPONSORSHIP IMPRESSIONS

Print impressions

+ September Issue: 476,250 impressions

* October Issue: 476,250 impressions

* November Issue: 476,250 impressions

* Post event recap in January Issue: 476,250 impressions
+ Total quantifiable print impressions: 1,905,000*

Social Media impressions

* Boston magazine generated: 166,222

, + Boston magazine Events Instagram Story: 20,881

; /(.:ﬁu on - - » User generated: 841,767

[ , AR + Total quantifiable social media impressions: 1,028,870

15

Digital impressions

+ Eblast impressions: 71,459

» E-newsletter impressions: 377,366

« ROS ads: 76,621

* Module drivers on bostonmagazine.com: 1,932,535
* Microsite: 16,493

+ Total quantifiable digital impressions: 2,474,474

On-site
+ Total Attendance: 932

Total quantifiable program impressions: 5,409,276

*Boston magazine has a guaranteed rate base of 75,000 that benefits
from an average pass along rate of 6.35 additional people per issu




THANK YOU!

Thank you for partnering with Boston magazine for our 8" annual Taste Event!

It was a pleasure to work with you and it’s our hope to continue this partnership in the future, please don’t hesitate to
reach out if you’d like any additional information or to speak about new collaborations.




